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1. Executive Summary

Acme Inc. engaged Northlight Digital to evaluate the accessibility of acme.com against the Web Content
Accessibility Guidelines (WCAG) 2.2, Level AA. We tested the five core templates that make up the main
purchase journey.

Overall, acme.com is close to meeting WCAG 2.2 Level AA but does not meet it yet. Four outstanding
issues block or significantly hinder some users, three of them in the checkout flow.

We found 21 issues in total:

Severity Count

Critical 3

Serious 6

Moderate 7

Minor 5

The three critical issues all sit in checkout and currently stop screen reader and keyboard users from
completing a purchase without help. We recommend fixing those first. Almost every issue is within a
developer's control and can be resolved through template and code changes. None require a hosting or
infrastructure change on Acme's side.

The site also does several things well: color contrast on body text passes comfortably, page titles are
unique and descriptive, and the main navigation is fully keyboard operable.

2. Background about the Evaluation

Acme Inc. requested this evaluation ahead of a planned store redesign, to understand current accessibility
risk and to prioritize fixes. The evaluation combined automated scanning with manual and assistive-
technology testing. Testing was carried out between July 14 and July 17, 2026.

3. Scope of Review

Website: Acme Inc. online store

Base URL: https://www.acme.com

Site purpose: Transactional e-commerce

Language: English (en-US)

Templates tested: Home, Product listing, Product detail, Cart, Checkout



Reviewed manually and with assistive technology: Product detail and Checkout

Reviewed by automated scan with manual spot-checks: Home, Product listing, Cart

Out of scope: the third-party payment iframe (hosted by the payment provider), the blog, and the
logged-in account dashboard

Review dates: July 14–17, 2026

4. Reviewer(s)

John Doe — Lead Accessibility Specialist, Northlight Digital. WCAG 2.2, screen reader testing (NVDA,
VoiceOver), keyboard testing. john.doe@northlightdigital.com

Jane Roe — Front-end Developer, Northlight Digital. Manual code review and remediation guidance.

5. Review Process

Standard tested: WCAG 2.2, Level AA

Automated tools: WebYes Accessibility (scan run July 14, 2026); axe DevTools 4.x

Browsers and operating systems: Chrome 127 on macOS 15; Safari 18 on macOS 15

Assistive technology: NVDA 2024.x on Windows 11; VoiceOver on macOS 15

Manual methods: keyboard-only navigation, a full screen reader walkthrough of the checkout flow,
color contrast checks, and a review of headings, landmarks, and reading order

6. Results and Recommended Actions

The findings below are ordered from highest to lowest severity. Each row carries the WCAG success
criterion and level, who the issue affects, the recommended fix, and the effort involved. Effort reflects what
Northlight Digital can action directly; none of these findings require a hosting or infrastructure decision from
Acme.



ID Finding WCAG Level Severity Who it blocks Recommended fix Effort

A-
01

Checkout form
fields (email,
address) have no
associated labels

3.3.2 Labels or
Instructions

A Critical Screen reader
users cannot tell
what each field
is for

Add a <label>  tied
to each input with
for / id

Low

A-
02

Keyboard focus is
trapped in the
payment step; users
cannot reach "Place
order"

2.1.1 Keyboard A Critical Keyboard-only
users cannot
complete
checkout

Fix the focus loop so
Tab order continues
past the payment
fields

Medium

A-
03

Checkout error
messages are not
announced

4.1.3 Status
Messages

AA Critical Screen reader
users do not
know why an
order failed

Mark the error
container as an ARIA
live region

Low

A-
04

Product images
have no alternative
text

1.1.1 Non-text
Content

A Serious Screen reader
users get no
product
information

Add descriptive alt
text to product images

Low

A-
05

Primary "Add to
cart" button text
fails contrast (3.1:1)

1.4.3 Contrast
(Minimum)

AA Serious Low-vision
users struggle
to read the main
action

Darken the button text
or background to meet
4.5:1

Low

A-
06

Form validation is
signaled by red
border color only

1.4.1 Use of
Color

A Serious Color-blind
users miss
which field is in
error

Add a text error
message and an icon
alongside the color

Low

A-
07

Headings skip from
h1  to h3  on the

product page

1.3.1 Info and
Relationships

A Moderate Screen reader
users lose the
content outline

Correct the heading
order so levels are not
skipped

Low

A-
08

Cart quantity
stepper is not
operable by
keyboard

2.1.1 Keyboard A Moderate Keyboard users
cannot change
quantities

Make the stepper
buttons focusable and
operable with
Enter/Space

Medium

The table above shows representative findings. The remaining moderate and minor issues are listed in full in
Appendix A.

Recommended priorities

Fix the three critical checkout issues (A-01, A-02, A-03) first. Until these are resolved, some users
cannot buy from Acme at all.

Clear the serious issues (A-04 to A-06) next. These affect the shopping experience across the
catalog.

Schedule the moderate and minor issues into the upcoming redesign work.

Detail: A-01, missing form labels



The email and address fields in the checkout form use placeholder text instead of real labels. A screen
reader announces these fields only as "edit text," so a blind user cannot tell the email field from the address
field. Add a visible <label>  for each input, associated with the field using matching for  and id
attributes. Where a visible label is not possible, use an aria-label . This is a template-level markup
change.

7. References

Web Content Accessibility Guidelines (WCAG) 2.2 — W3C Recommendation
Understanding WCAG 2.2 — W3C
WAI-ARIA Authoring Practices Guide — W3C
Template for Accessibility Evaluation Reports (WCAG-EM) — W3C

8. Appendices

Appendix A — Full findings list. The complete export of all 21 findings, grouped by WCAG criterion,
from the WebYes Accessibility scan plus the manual findings.

Appendix B — Screenshots. Annotated screenshots of the critical and serious issues.

Appendix C — Screen reader session notes. NVDA and VoiceOver walkthrough notes for the
checkout flow.

This report was produced by Northlight Digital using WebYes Accessibility for the automated scan, with manual and assistive-
technology testing on top. An automated scan alone is a baseline; the findings here reflect both machine detection and
human review. This report documents conformance against WCAG 2.2 Level AA at the time of testing and is not a legal
guarantee.


