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Manual 
Accessibility 
Checklist 
A practical WCAG 2.2 Level A and AA guide for 
checking common barriers by hand. 

Use this guide to structure a manual pass across content, design, code, forms, and
interactive components. It is a starting point for action, not a certification of
conformance.

WCAG 2.2 21 manual checks Level A and AA Manual review 

https://www.webyes.com


W WebYes · Manual WCAG 2.2 Checklist How to use this workbook 

How to use this checklist 
Work top to bottom. For each item, read the question, scan the description, 
then run the steps under How to test. Capture evidence as you go: 
screenshots, keyboard recordings, or short notes against the listed success 

criteria. 

A Level A 

The baseline. If any of these fail, the experience 

excludes whole groups of users. Treat failures as 

blockers. 

AA Level AA 

The conformance bar most organizations target. 
Each failure represents a meaningful, fixable 

barrier worth tracking and resolving. 

Grouped by POUR 

P 
Perceivable 

People can sense the 

content through sight, 
sound, or touch. 

O 
Operable 

People can navigate 

and operate the 

interface in their own 

way. 

U 
Understandable 

Content and behavior 
are predictable, clear, 
and recoverable. 

R 
Robust 
Content works reliably 

with assistive 

technologies, now and 

later. 

What this is, and what it isn’t. This workbook covers manual checks against WCAG 2.2 Level A and AA 

only. It is a working tool, not a conformance certification or a legal statement. Pair it with automated scans, 
user testing with disabled people, and assistive-technology spot checks for a complete picture. 
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The checklist 
Twenty-one manual checks, mapped to fifty-five WCAG 2.2 success criteria. 
Work through the list page by page. 

1.x .x Perceivable Information and interface components must be 
presentable in ways people can sense. 

Do all images, icons, and non-text content carry a meaningful alternative? 

Every image conveys something: information, a control, decoration, or 
atmosphere. Each needs an alternative that matches its role so people using 

screen readers, text browsers, or low-bandwidth views get the same meaning. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

A 1.1.1 Non-text Content 

HELPS 

Walk every page section with a screen reader (NVDA on Windows, VoiceOver on macOS 

or iOS) and listen for each image being announced. 

Compare what is announced to what the image actually communicates. Informative 

images should describe meaning, controls should describe action, decorative images 

should be silent. 

For complex graphics (charts, maps, infographics) confirm a longer description is available 

nearby or via a link. 

Check icon-only buttons announce a clear name, not the icon’s file name or “graphic”. 

Blind and low-vision users relying on 

screen readers 

People with slow connections or images 

turned off 

Anyone using a text-only browser or 
summarizer 



Does recorded video and audio have captions, transcripts, and audio 
descriptions? 

Pre-recorded media excludes deaf, hard-of-hearing, blind, and low-vision 

audiences unless equivalents are in place. Captions cover spoken content for 
sound, transcripts cover everything in text, and audio description covers 

important visuals that the soundtrack alone misses. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

A 1.2.1 Audio-only and Video-only 

(Prerecorded) 

A 1.2.2 Captions (Prerecorded) 

A 1.2.3 Audio Description or Media 

Alternative (Prerecorded) 

AA 1.2.4 Captions (Live) 

AA 1.2.5 Audio Description (Prerecorded) 

HELPS 

Play each video and turn captions on. Confirm captions match the spoken dialog and 

identify speakers and meaningful sounds. 

Locate the transcript link. Read it end to end and confirm it covers dialog, speaker turns, 
and on-screen text. 

For video where action drives the meaning, enable audio description (or a described 

version) and confirm the visuals are explained between dialog. 

Check that captions and transcripts are kept in sync after edits. Stale transcripts are a 

common regression. 

For audio-only or video-only media with no equivalent track (a podcast, a silent demo reel), 
confirm a clear text alternative covers the same information. 

If the site streams live audio with speech (webinars, live events, town halls), confirm 

captions are available in real time. 

Deaf and hard-of-hearing users 

Blind and low-vision users who miss key 

visuals 

People in noisy or sound-off environments 



Is page structure conveyed in code, in a sensible reading order, and not by 
sight alone? 

Headings, lists, regions, and tables need to be marked up so assistive tech can 

navigate them. Reading order must make sense when CSS is stripped, and 

instructions must not rely on shape, color, position, or sensory cues alone. The 

page must also work in any orientation. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

A 1.3.1 Info and Relationships 

A 1.3.2 Meaningful Sequence 

A 1.3.3 Sensory Characteristics 

AA 1.3.4 Orientation 

AA 1.3.5 Identify Input Purpose 

HELPS 

Turn CSS off (or use the screen reader’s linear reading mode) and confirm the content still 
reads in a logical order. 

Use the screen reader’s headings, regions, and lists rotors to walk the page. Each 

structural element should match what is visually presented. 

Find every instruction that says “click the red button” or “see the box on the right”. Rewrite 

it to also use shape-independent cues such as labels or position in a list. 

Rotate a phone or tablet between portrait and landscape and confirm the page does not 
lock orientation without good reason. 

Inspect common input fields (name, email, phone, address). Confirm each carries an 

autocomplete value that matches its purpose so password managers and assistive tech 

can recognise it. 

Screen reader users navigating by 

structure 

People who cannot perceive color, shape, 
or position 

Users with mounted devices fixed in one 

orientation 

People using password managers or 
autofill 



Do color, contrast, and audio meet sensory thresholds? 

Color must never be the only signal of meaning. Text needs enough contrast 
against its background, and so do meaningful icons, controls, and state 

indicators. Audio that plays automatically must be stoppable so it does not 
interfere with screen readers. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

A 1.4.1 Use of Color 

A 1.4.2 Audio Control 

AA 1.4.3 Contrast (Minimum) 

AA 1.4.11 Non-text Contrast 

HELPS 

Check colour contrast automatically with the WebYes Accessibility Checker 

Find every place that uses color to signal meaning: errors, required fields, status, chart 
segments. Confirm each also has a label, pattern, or icon backing it up. 

Sample body text, link text, and small UI text with a contrast checker. Body text should 

reach 4.5:1; large text 3:1. 

Sample non-text elements people need to perceive (icons, focus rings, form borders, chart 
strokes) against their adjacent colors at 3:1 minimum. 

Load any page that plays audio for more than three seconds and confirm a clear pause, 
stop, or mute control is reachable before the audio drowns the screen reader. 

People with color-vision differences 

Users with low vision or older displays 

Screen reader users fighting autoplaying 

sound 

Free Chrome extension. Detects contrast failures, focus issues, missing alt text, and ARIA errors in one
click.

https://chromewebstore.google.com/detail/accessibility-checker-by/nidjdackonjofdcclfbdcapbkgghcdjf


Does text scale, reflow, and stay readable when users override styles? 

People resize text, zoom in, override line spacing, and rely on hover tooltips. 
The page should keep its content, function, and meaning when they do, 
without horizontal scrolling at common widths and without trapping hover 
content behind the cursor. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

AA 1.4.4 Resize Text 

AA 1.4.5 Images of Text 

AA 1.4.10 Reflow 

AA 1.4.12 Text Spacing 

AA 1.4.13 Content on Hover or Focus 

HELPS 

Increase the browser zoom to 200% and confirm all text scales and nothing is clipped, cut 
off, or overlapping. 

At a 320 CSS-pixel viewport width, confirm the page reflows without two-dimensional 
scrolling for any non-essential content. 

Apply the WCAG text-spacing bookmarklet (line-height 1.5×, paragraph spacing 2×, letter 
spacing 0.12em, word spacing 0.16em). No content should be cut off or overlap. 

Hover any tooltip or popover and confirm you can move the cursor onto it, dismiss it with 

Escape, and keep it visible while reading. 

Look for styled text that has been baked into an image (banners, social cards, marketing 

graphics). Use real text instead, unless the image is a logo or the exact visual presentation 

is essential. 

Low-vision users zooming in or resizing 

text 

Users on small screens or split windows 

People with motor differences using hover 
popups 
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2. x.x Operable User interface components and navigation 
must work for everyone’s input method. 

Can every interaction be completed with a keyboard alone? 

Keyboard access is the foundation for switch users, screen readers, voice 

control, and many motor-impaired users. Every link, control, menu, dialog, and 

custom widget must be reachable, operable, and exitable from the keyboard. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

A 2.1.1 Keyboard 

A 2.1.2 No Keyboard Trap 

A 2.1.4 Character Key Shortcuts 

HELPS 

Unplug the mouse. Tab through the entire page from the top and confirm every interactive 

element is reachable in a sensible order. 

Use Enter, Space, and arrow keys as appropriate for buttons, links, menus, sliders, and 

custom widgets. Each should behave like its visible role. 

Open every dialog, menu, and overlay. Confirm Escape, Tab, and Shift+Tab move focus 

out cleanly with no traps. 

Trigger drag-and-drop, sortable lists, and date pickers from the keyboard. Confirm there is 

a keyboard-only path to the same outcome. 

If single-character shortcuts exist (letters, digits, punctuation), confirm users can turn them 

off, remap them, or have them only fire while a relevant control has focus. 

Screen reader users on desktop and 

mobile 

Switch and voice-control users 

Power users who prefer the keyboard 



Can users adjust, extend, or pause anything timed or moving? 

Hard time limits exclude people who read slowly, use assistive tech, or simply 

need a break. Moving, blinking, scrolling, or auto-updating content can equally 

distract, disorient, or block screen reader users from operating the page. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

A 2.2.1 Timing Adjustable 

A 2.2.2 Pause, Stop, Hide 

HELPS 

Identify every timeout: session, checkout, form, OTP. Confirm users get a warning and a 

way to extend, turn it off, or use a longer limit before time runs out. 

Find every carousel, ticker, animation, marquee, or auto-updating widget that runs for 
more than five seconds and confirm a pause, stop, or hide control is available. 

Trigger reduced-motion preferences (OS or browser) and confirm non-essential animations 

stop or simplify. 

People who need more time to read or 
respond 

Screen reader and switch users 

People with attention or vestibular 
differences 



Does any flashing or strobing content stay under safe thresholds? 

Flashing content can trigger seizures in people with photosensitive epilepsy. 
Anything that flashes more than three times per second within a one-second 

period needs to either stay under defined size and contrast limits or be 

removed. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

A 2.3.1 Three Flashes or Below Threshold 

HELPS 

Scan every animation, hero video, advertisement, and notification effect. Note anything 

that flashes, strobes, or rapidly inverts. 

For suspect content, use PEAT (Photosensitive Epilepsy Analysis Tool) or check the design 

specification confirms fewer than three flashes per second. 

Confirm intense flashing patterns are removed rather than “hidden” behind a play button 

alone. 

People with photosensitive epilepsy 

People with migraine or vestibular 
sensitivities 



Are pages titled, and do users have ways to bypass repeated blocks and find 
content? 

A clear, unique page title orients screen reader and tab-switching users. Skip 

links and landmarks bypass repeated headers and navigation. Multiple finding 

aids (search, sitemap, or related links) give people more than one route to 

information. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

A 2.4.1 Bypass Blocks 

A 2.4.2 Page Titled 

AA 2.4.5 Multiple Ways 

HELPS 

Read each page’s <title> in the browser tab. Confirm it describes the page and the site, 
and that it differs between pages. 

From the very top of the page, press Tab once. A visible “Skip to main content” link (or 
equivalent landmark) should appear. 

From any deep page, confirm at least two ways to reach the content: a navigation menu 

plus a search, sitemap, breadcrumb, or related-content list. 

Screen reader users orienting on a new 

page 

Keyboard users avoiding repeated nav 

People who prefer search or sitemaps 



Is focus order logical, visible at all times, and never hidden behind other UI? 

When focus moves around the page it should follow the meaning of the 

content, always carry a visible indicator, and never be hidden under sticky 

headers, footers, cookie banners, or other overlays. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

A 2.4.3 Focus Order 

AA 2.4.7 Focus Visible 

AA 2.4.11 Focus Not Obscured (Minimum) 

HELPS 

Tab through each page and confirm focus moves in the same order as the visual reading 

order. 

At every step, confirm a clear focus indicator is visible: a ring, outline, or background 

change with adequate contrast against the surrounding pixels. 

Scroll the page partially and Tab into elements near the top and bottom. Confirm the 

focused element is never fully obscured by sticky bars or overlays. 

Open modal dialogs and confirm focus is moved into them, trapped inside while open, and 

returned to the trigger on close. 

Keyboard, switch, and voice users 

Low-vision users tracking focus on screen 

People with attention differences 
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2. x.x Operable, continued Links, headings, and pointer inputs. 

Do links and headings describe where they go or what they introduce? 

Link text and headings often appear in lists by themselves, in screen reader 
rotors, tab previews, and search results. They need to make sense on their 
own, not just inside their visible context. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

A 2.4.4 Link Purpose (In Context) 

AA 2.4.6 Headings and Labels 

HELPS 

Open the links and headings lists in a screen reader. Read them out of context. Each 

should be understandable on its own. 

Reject generic patterns like “click here”, “read more”, or “learn more” unless paired with a 

visually adjacent description. 

Confirm every section of the page is introduced by a heading at the correct level, and that 
no heading is skipped. 

Screen reader users scanning by links and 

headings 

People with cognitive or attention 

differences 



Do complex pointer gestures and small touch targets have accessible 
alternatives? 

Multi-finger, dragging, or path-based gestures exclude many motor-impaired 

users. Pointer actions should be cancellable, and touch targets should be large 

enough that a person with limited motor control can hit them without a stylus. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

A 2.5.1 Pointer Gestures 

A 2.5.2 Pointer Cancellation 

A 2.5.4 Motion Actuation 

AA 2.5.7 Dragging Movements 

AA 2.5.8 Target Size (Minimum) 

HELPS 

Find every multi-touch or path-based gesture (pinch-zoom, swipe-to-delete, draw-to-sign). 
Confirm a single-tap or single-click alternative exists. 

Press and hold on a button or link, then drag off before releasing. The action should not 
fire, or should be reversible. 

If actions trigger by shaking, tilting, or other device motion, confirm a regular UI control 
achieves the same result and motion actuation can be disabled in settings. 

Identify any drag interaction (reordering a list, range slider, drawing, file picker). Each 

should also work via a single-pointer path such as tap-to-pick + tap-to-drop, arrow keys, 
or step buttons. 

Measure interactive targets. Each should be at least 24 by 24 CSS pixels, with adequate 

spacing from its neighbors, unless an exception applies. 

People with limited fine motor control 

Users on touchscreens, especially mobile 

People using head- or eye-tracking 

pointers 



Does each visible label match the accessible name read by assistive tech? 

Voice-control users say what they see, for example “click Submit”. If the visible 

text and the programmatic name disagree, those commands fail silently. Screen 

reader announcements also stop making sense. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

A 2.5.3 Label in Name 

HELPS 

For every button, link, and form control with visible text, confirm the accessible name (as 

inspected in the browser or read by a screen reader) starts with the same visible words. 

Use voice control to activate components by their visible label (“click Add to cart”). If the 

command fails, the name and label do not match. 

Avoid hiding the visible label inside an aria-label that paraphrases it. 

Voice-control and dictation users 

Screen reader users matching text to 

speech 
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3. x.x Understandable Information and the operation of the interface 
must be understandable. 

Does the page declare its primary language in code? 

Screen readers use the page language to pick the right voice, pronunciation, 
and word stress. Without it, “Paris” in French and “Paris” in English sound the 

same, and often wrong. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

A 3.1.1 Language of Page 

HELPS 

Inspect the <html> tag. Confirm a lang attribute is present and matches the page’s primary 

language (for example, lang="en"). 

Listen to a paragraph with a screen reader and confirm pronunciation matches that 
language. 

Screen reader users in any language 

Translation tools and reading software 



Are in-page language changes marked up so they read correctly? 

Quotes, names, song titles, and phrases in a different language should be 

wrapped in a lang attribute so screen readers switch voices and pronounce 

them correctly. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

AA 3.1.2 Language of Parts 

HELPS 

Scan content for foreign-language passages, named entities in another language, or 
multilingual quotes. 

Confirm each is wrapped in an element with the right lang value (for example, <span 

lang="fr">). 

Listen with a screen reader and confirm the voice or accent switches appropriately. 

Multilingual readers 

Screen reader users hearing accurate 

pronunciation 



Do focus and input changes stay predictable? 

Receiving focus or changing a setting should not trigger a context shift (a 

navigation, a new window, a submit, or a major content change) unless the user 
is clearly warned in advance. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

A 3.2.1 On Focus 

A 3.2.2 On Input 

HELPS 

Tab through every interactive control. Receiving focus alone must not open a menu, 
submit a form, or load a new page. 

Change values in selects, checkboxes, and radio groups. The page should not auto-
submit or auto-navigate unless the user was told. 

Where auto-behavior is intentional, confirm a visible note before the control explains what 
will happen. 

Screen reader and keyboard users 

People with cognitive differences 



Is navigation consistent in order and labels across the site? 

When the same navigation appears on multiple pages, it should appear in the 

same place, in the same order, with the same labels. People learn once and rely 

on that pattern thereafter. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

AA 3.2.3 Consistent Navigation 

AA 3.2.4 Consistent Identification 

HELPS 

Compare the primary navigation, utility navigation, and footer across at least five 

representative pages. The structure and labels should match. 

Watch for items that appear, disappear, or reorder between pages without an obvious 

reason. 

Compare components that perform the same function across pages (a search icon, a 

"Save" button, a help link). Their visible label and accessible name should match each 

time, not drift. 

People with cognitive differences 

Screen reader users learning the site once 
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3. x.x Understandable, continued Help, labels, and error recovery. 

Is help available in the same place on every page that offers it? 

When pages offer help (contact details, FAQs, a chat widget, a self-service link) 
the help mechanism should be in the same relative position every time, so 

people who need it can find it the same way each time. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

AA 3.2.6 Consistent Help 

HELPS 

List the help mechanisms on the site (chat, contact, FAQ, phone number). 

Walk five or more pages that offer the same help and confirm it appears in the same 

relative location and order. 

People with cognitive and learning 

differences 

First-time visitors looking for assistance 



Does every form field have a visible label and clear instructions? 

Form fields need persistent labels and any required formatting, constraints, or 
examples up front, not only in placeholder text, which disappears the moment 
users start typing. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

A 3.3.2 Labels or Instructions 

A 3.3.7 Redundant Entry 

AA 3.3.8 Accessible Authentication 

(Minimum) 

HELPS 

Confirm every input, select, and textarea has a visible label that stays visible while the field 

is being completed. 

Where input has a specific format (date, phone, password rules) confirm the rule is stated 

near the field, not only inside a placeholder. 

Confirm required fields are marked in both text and code, not by color alone. 

Walk a multi-step process (checkout, signup, application). Information the user provided 

earlier in the same session should be auto-filled or selectable, not retyped. 

Sign in and any high-stakes authentication flow. Confirm it does not depend on a cognitive 

function test like remembering or transcribing characters from images, and that paste, 
password managers, and copy from email are all allowed. 

Screen reader users navigating forms 

People with cognitive or memory 

differences 

First-time users on long or complex forms 



When form input fails, are errors identified, located, and paired with a 
suggested fix? 

Error messages must identify which field failed, describe the problem in text, 
and where possible suggest a correction, without relying on color alone, and 

without making people start over. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

A 3.3.1 Error Identification 

AA 3.3.3 Error Suggestion 

AA 3.3.4 Error Prevention (Legal, Financial, 
Data) 

HELPS 

Submit a form with deliberately invalid input: empty required fields, malformed email, weak 

password. Confirm each error is announced and visually associated with the offending 

field. 

Confirm errors include a description of what went wrong and a hint for how to fix it (for 
example, “Date must be in DD/MM/YYYY format”). 

Confirm previously entered, valid data is preserved when the form is re-rendered with 

errors. 

For submissions that carry legal, financial, or data-modifying consequences (orders, 
contracts, deletions, transfers), confirm users can review and correct the data, or that the 

action is reversible, or that explicit confirmation is required before it commits. 

Screen reader users recovering from input 
errors 

People with attention, memory, or learning 

differences 

Anyone filling out long or unfamiliar forms 
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4. x.x Robust Content must work reliably with current and 
future assistive technologies. 

Do custom components expose their name, role, value, and status updates? 

Every custom button, menu, tab, accordion, switch, dialog, and live region 

needs a programmatic name, the right role, its current value or state, and any 

meaningful status changes, so assistive tech can announce what each control 
is and what it just did. 

HOW TO TEST 

WCAG SUCCESS CRITERIA 

A 4.1.2 Name, Role, Value 

AA 4.1.3 Status Messages 

HELPS 

Inspect each custom widget in the browser accessibility tree. Confirm it has the right role 

(button, tab, switch, dialog), a name, and a current value or state when applicable. 

Use a screen reader to activate and toggle each widget. Confirm its current state is 

announced (expanded, selected, pressed, busy). 

Trigger non-modal updates (“saved”, “added to cart”, “no results”) and confirm a screen 

reader announces the change without moving focus. 

Screen reader users on dynamic interfaces 

Voice-control users targeting custom 

widgets 

Anyone relying on assistive-tech 

announcements 
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F R E E 4 5 - M I N U T E C A L L

Get free accessibility
consultation
Book a free 45-minute call with a WebYes accessibility specialist. We
will walk through your top concerns, review one page live, and leave
you with a prioritized fix list, no obligation.

Review a real page
Bring any URL. We will audit it
with you, screen reader on, in
real time.

Prioritize fixes
Walk away with a short, ordered
list of changes: impact first,
effort second.

Plan next steps
Decide whether to remediate in-
house, with WebYes, or with
your existing team.

Get free accessibility consultation

Direct link https://www.webyes.com/free-accessibility-consultation/

SOURCES AND FURTHER READING

Web Content Accessibility Guidelines (WCAG) 2.2 · https://www.w3.org/TR/WCAG22/

How to Meet WCAG 2.2 Quick Reference · https://www.w3.org/WAI/WCAG22/quickref/

WebAIM Articles and Resources · https://webaim.org/articles/

WebYes Accessibility Services · https://www.webyes.com/

This checklist is a working tool for manual accessibility review against WCAG 2.2 Level
A and AA success criteria. It does not state legal compliance or certify formal
conformance. Pair manual checks with automated scans, assistive-technology testing,
and usability research with disabled people.


	ManualAccessibilityChecklist
	How to use this checklist
	Level A
	Level AA
	Grouped by POUR


	The checklist
	Perceivable
	Do all images, icons, and non-text content carry a meaningful alternative?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS

	Does recorded video and audio have captions, transcripts, and audiodescriptions?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS

	Is page structure conveyed in code, in a sensible reading order, and not bysight alone?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS

	Do color, contrast, and audio meet sensory thresholds?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS

	Does text scale, reflow, and stay readable when users override styles?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS


	Operable
	Can every interaction be completed with a keyboard alone?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS

	Can users adjust, extend, or pause anything timed or moving?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS

	Does any flashing or strobing content stay under safe thresholds?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS

	Are pages titled, and do users have ways to bypass repeated blocks and findcontent?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS

	Is focus order logical, visible at all times, and never hidden behind other UI?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS


	Operable, continued
	Do links and headings describe where they go or what they introduce?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS

	Do complex pointer gestures and small touch targets have accessiblealternatives?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS

	Does each visible label match the accessible name read by assistive tech?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS


	Understandable
	Does the page declare its primary language in code?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS

	Are in-page language changes marked up so they read correctly?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS

	Do focus and input changes stay predictable?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS

	Is navigation consistent in order and labels across the site?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS


	Understandable, continued
	Is help available in the same place on every page that offers it?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS

	Does every form field have a visible label and clear instructions?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS

	When form input fails, are errors identified, located, and paired with asuggested fix?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS


	Robust
	Do custom components expose their name, role, value, and status updates?
	HOW TO TEST
	WCAG SUCCESS CRITERIA
	HELPS


	Get free accessibilityconsultation
	Review a real page
	Prioritize fixes
	Plan next steps
	SOURCES AND FURTHER READING





